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INTRODUCTION 

Knowledge circulation in the past was free or relatively affordable. In the e-learning environment of today however this historical aspect of knowledge transfer faces increasing challenges and valuable knowledge may become progressively more expensive. In addition, as technology becomes more complex this may exclude increasing numbers of potential e-learners. As more and more websites are added to the Internet, the ‘noise’ to ‘useful information’ ratio may make it increasingly difficult for users to discern between what is good quality content, from what is not good quality. To add to this is the extent to which English is used on the World Wide Web, another factor that may in the future exclude potential e-learners. Over the past 15 months the FILTER Project (see www.filternetwork.org) has been conducting European surveys relating to the issues mentioned above. Each section below gives an overview of the findings/barriers that have been highlighted by FILTER in some major areas, namely filtering of information with respect to:

1. search engines

2. educational portals

You will find specified questions related to search engines and portals in the next section. Please fill in your personal details below. You will receive the final report of the FILTER study. 
Name:……………………………………………………………………………………………………………………………………………
Institution:………………………………………………………………………………………………………………………………………
Position:……………………………………………………………………………………………………………………………………………

Future correspondence (e-mail) address:………………………………………………………………………………………

Wishing you success!

Jorgen Grubbe and Sylvia van de Bunt-Kokhuis


1. SEARCH ENGINES 

Electronic search engines include many hidden Filtering mechanisms that serve to both Filter-in and Filter-out content. In recent years search engines have become more commercialised. As a result rather than being just neutral electronic encyclopaedia, many search engines now offer customers paid placement and thus the opportunity for increased brand visibility in their directories. This ‘paid inclusion’ however interferes with search hits, with results being a mixture of commercially sponsored sites and those that are actual ‘editorial’ results. It can be confusing for end users not knowing which sites are sponsored results and which sites are true editorial results. A number of search engines also operate on the basis of ‘personalization’ thus enabling the search engine to match retrieved information to a user’s profile. This can either be set by the user or by the website, with the extent of ‘personalisation’ varying across search engines. FILTER identified that most respondents were unaware of any special policy on the use of search engines. Most people use search engines when searching for information on the Internet. Personalization of search actions may lead to unwanted filtering of information. Once a person is identified by the search engine as part of a niche market, business rules dictate what content is emphasized. This can lead to de-emphasizing, Filtering-out, or hiding content that a particular person is looking for. Other information is Filtered-in and emphasized. 

Questions:

1. FILTER identified that personalization of search results may conflict with the desire to get access to all available information. What do you recommend to improve access to information? ………………………………………………………………………………………………………………………………………………………….

………………………………………………………………………………………………………………………………………………………….

………………………………………………………………………………………………………………………………………………………….

2. What criteria do you recommend to safeguard the fairness and quality of search engines?

………………………………………………………………………………………………………………………………………………………….

………………………………………………………………………………………………………………………………………………………….

………………………………………………………………………………………………………………………………………………………….

3. In what ways can the transparency of the selection criteria for the end users be ensured?

………………………………………………………………………………………………………………………………………………………….

………………………………………………………………………………………………………………………………………………………….

………………………………………………………………………………………………………………………………………………………….

4. In what ways can end users be involved in the selection of search findings?

………………………………………………………………………………………………………………………………………………………….

………………………………………………………………………………………………………………………………………………………….

2. EDUCATIONAL PORTALS

Portals are Internet sites that provide selected content and services for selected users. These personalised services may also include the possibility for communication and interaction for learning purposes. FILTER found that educational portals may be seen as a way of reducing complexity and the potential for information overload. While the planned Filtering of content is more often positive, portals may also be regarded as being paternalistic or one sided. Portal Filtering may be related to ideological, scientific and economic factors. The methods used for selection or Filtering of content may vary too. Educational portals related to a specific institution or group seem to have more success than ‘stand alone’ (inter)national portals whose focus and target audience may be too broad. Though the type of educational portal service provider may vary, from institutions to individual students or unions, FILTER suggests that the content provider should be a ‘fair player’. 

Questions:

1. If you agree that the content provider should be a `fair player’, who is in the best position to judge the quality of content? …………………………………………………………………………………………………….

………………………………………………………………………………………………………………………………………………………….

………………………………………………………………………………………………………………………………………………………….

2. What criteria for selection of content should be used to safeguard the fairness and quality of educational portals? ……………………………………………………………………………………………………………………….

………………………………………………………………………………………………………………………………………………………….

………………………………………………………………………………………………………………………………………………………….

3. How can end users be involved in the selection of content? ……………………………………………………. 
………………………………………………………………………………………………………………………………………………………….

………………………………………………………………………………………………………………………………………………………….

4. According to your experience or research evidence, rank in Column 4 below (importance rank) the following student requirements from educational portals on the scale extremely important=10 to not important at all=1. Please feel free to add more requirements.

5. According to your experience or research evidence, rank in Column 5 below (Level of filtering), for each service, the level of filtering as "None" (N), "Limited" (L), "moderate" (M) and "high" (H).

	Student requirement / service
	4.  

Importance rank
	5. 

Level of filtering

	a. Bibliography and references
	
	

	b. Course material (lecture transparencies, syllabus)
	
	

	c. Administrative services (course registry, status info, etc)
	
	

	d. Instructions and material for course exercises and assignments
	
	

	e. Past exams with answers
	
	

	f. Examples and guidelines
	
	

	g. Instruction manuals for instruments, software, etc (where applicable)
	
	

	h. On-line groupware services (calendar, reminders, directories, etc)
	
	

	i. Moderated discussion forums
	
	

	j. non-moderated discussion forums
	
	

	k. Solutions to current assignments
	
	

	l. translated content in different languages
	
	


6. According to your experience or research evidence, rank in Column 6 below (Importance rank) the following instructor requirements from educational portals on the scale extremely important=10 to not important at all=1. Please feel free to add more requirements.

7. According to your experience or research evidence, rank in Column 7 below (Level of filtering), for each service, the level of filtering as "None" (N), "Limited" (L), "moderate" (M) and "high" (H).

	Instructor requirement / service
	6. 

Importance rank
	7.

Level of filtering

	a. Space for publishing all types of course-related material 
	
	

	b. services for student monitoring and surveillance
	
	

	c. Services for making announcements to students
	
	

	d. Secure and logged access to content and services
	
	

	e. Software for recording student grades directly into the main course registry database
	
	

	f. Services for receiving administrative information by their institution
	
	

	g. Statistics, student and class profiles
	
	

	h. Controlled proprietary educational content dissemination 
	
	

	i. translated content in different languages 
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